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Lessons Learned fro@pline Retailers

Topics:
v" eBillme introduction
v Why some consumers don’t checkout

v’ Cash at the checkout
* Profile of a cash consumer: behavior and preference
* How online banking works at the checkout

v" Impact on fraud, NSF, and operational costs
v" eBillme overview

v" Online retailers case studies

v" eBillme benefits
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eBillme™ Overwew

v" eBillme extends online banking to the
checkout

v’ Consumers set up eBillme as a payee and
pay merchants using online bill pay

v" No financial information is exchanged
v/ Payment is guaranteed

v' Consumers shop online or by phone

v" Low transaction fees, no NSFs, no declines
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Why Some Custom_m)n’t Checkout

v" 74 million consumers who use the Internet do not buy online

source: JupiterResearch
v Key reasons:
* Security: fear of entering personal or financial info online

* Fraud: concerned about identify theft, payment liability for unauthorized
transactions

* Protection: what guarantees do they have, what recourse do they have
if they aren’t satisfied with the purchase

v’ 77% of consumers pay cash offline

* Online: a lack of cash options online leads to cart abandonment and
lower average order values
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Profile of Online gﬂConsumer

v" Online savvy and well educated
v" A habitual online bill payer

v High spender: Spends 117% more
than average online shopper

v/ Wants to pay cash: 76%
interested in using online BillPay to
shop online

v’ Values Security: 80% value a safe
and secure payment option

source: JC Williams Group 2007
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Online Bank’i_Mapshot

Large and active customer base of
84 Million source: eMarketer

Trusted infrastructure

* 80% of online customers trust

online banking source: Forrester
Research

Established customer behavior

* Average consumer pays 3 -4
bills per month

North America in Millions
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source: eMarketer
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Online Banking__&Checkout

How Online Banking works

v Consumers sets up secure account with bank

v' Consumer logs into Bill Pay section on banks web site

* adds the Payee name, and assigned account number

* makes payment

* Example: You can set up to pay your phone bill using online bill pay
v Payments flow through the banking network

v’ Consumer and Payee never exchange financial information
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Reducing Paymenvt&k and Fraud

v" Online Banking payments
* Guaranteed funds from consumers saving or checking account
* No Reversals on banking network — eliminating chargebacks
* No NSFs for merchant
* No Fraud liability

v" Reduced manual order reviews
v" No declines for call center or online
v Merchant fulfills order upon payment notification from eBillme
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eBillme at Ch'quout

Payment Method
e = 8 -
« Visa ey W"’"‘] = eBillme
e =
* Required information MY BAHK. MY WAY
Checkout with anline bill pay
Card type * | R | Learn more
Card number  * | | eBiline alloves you to pay for your arder
o through your bank's online bill pay
Expiration * | Morth (| | vear | service. Payments take 1-3 business
dayz to be processed.
Card ID number  * I:I i
Finance code | |J

Faster Checkout
* No need to enter personal financial numbers
* No applications
* No pre-sign up required
* No authorizations
* No declines
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Customer Subw Order

Pay cash with online bill pay - the same way you pay your other bills

ﬂ -
Terms and Conditions 'eBI'"me
MY BANK MT War

Please agree to the following terms and conditions:

| have anline hanking.

| must pay eBillme immediately using anline bill
.

NIOCESS My payment.

e —
| DO NOT ACCEPT | ACCEPT
: GO BACK SUBMIT MY ORDER

Customer submits the order confirming that they selected eBillme and
intend to pay eBillme for their order using Online Banking
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Order Confmtion

Go to your bank's website, setup and pay eBillme $214.95 d 't " e"*
First tme Usars may require the foliowing information: MY BANK Ml r'wl AY
Account Mumber. EBO013143

Fayee Mame: eBillme

Fayee Address: PO Box: 635308
Cincinnati, OH 45263-5808 NEED HELP?
Fayee Phone Mumber: 1.866.365 6632 Meed Help?

v" Order is complete
v' Merchants feature payment instructions on their confirmation page
v" Similar in look and feel to eBill - eBill arrives simultaneously by email

v' Can be paid at ANY US bank, credit union, or bill pay portal that
offers online bill payment
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Paying qﬂpﬁll

Online Banking

Search + Locations + Alerts : New Mail - Help : Sign Off

Bankof America %

Bill Pay & e-Bills Transfer Funds Investments Customer Service

v" The consumer
pays eBillme for

Payrnents Pavees e-Bills

Add a Payee: Payee Added

their order at

their bank’s web
site, with online

bill pay

v eBillme transfers
full payment to

merchant

v" Merchants fulfills

order

Quick Help

“ou have added a payee, The
paves has been saved and is
available on your list of payees.
“ou are now ready to make 2
payment,

What can I do?

s Make 3 payment (How?)

s+ Edit payee information
(How?)

+  Add another pavee
[(How?)

What do I need to know?

« We send payments
electronically, when
possible, or by check
thraugh the rmail for
payees that can't receive
electronic payments,
(Mare...)

=  Pay From lists your
accounts eligible for Bill
Pay [checking and money
riarket accounts],

« Deliver By iz the date
your payment is received
by the payee as well as
the date the funds ars
narrally withdrawn fram
vour account,

+ To select a different date,
click the Deliver By date

Make a Payment

@Payee Added

eBillme has been added. vou need only add a payee once. after vou
have added a payee, you can make payments at any time,

As a security precaution, we sent an email confirming your new pavyee to
sheilajames@modasolutions. com,

To make a payrent to this payee, enter your payrment information and click
Make Payment.

Pay From: | FULL AM&LTSIS BUSINESS CH-7283 @ &wail, Funds § w
Payee Amount Deliver By
rarnyd ddf pppy

eBillme-0103
Mext Day Delivery

5 ™

Add memo

Make Payment Don't Make Payment

Add Another Payee

To add another payee, enter the name of the company you want to pay, or if you
want to pay an individual, enter the person's first and last names.
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eBillme Hi@ghts
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CARDINAL
COMMERCE

v" Buy online or by phone - Pay cash
with online banking

v From any bank, credit union, or bill
pay portal (~13,000 FI)

v High ROI and Fast Integration

v’ Available at many Top 500 IR
participating merchants
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eBillme Casg*tudies

CARDINAL
(E COMMERCE “Merchants who have introduced eBillme are seeing dramatic
increases in average order values.”

$300 AQOV Across Merchants ]
Matt McDowell, VP of Merchant Services

Z7I7USH LOM “The 40% increase in AQV is staggering, and the cost savings

60% Transaction Cost Savings have been significant.

Mark Crary, Dir. Of Marketing, pcRUSH.com

“Very popular with a large number of consumers who consider
online shopping a risky endeavor.”
20% AOV Increase Don Cohen, Managing Partner, Tool King

TOOL KING.cx

“Our average order values have skyrocketed compared to our
other payment options.”

#) bovlingballeoy

13% ROR John Congdon, CIO, bowlingball.com
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eBiIIquts

v" Choice: Provide the 84 Million online bankers a cash option at the checkout

v ROI and Lower Costs: convert checks: eliminate NSFs, chargebacks, and
fraud liability; reduce transaction fees; and reduce manual processing

v Multi channel: Online — Call Center — Catalog

v Capture new consumer segments: online banking consumers and Small
Business

v" Buyer protection program: FREE to consumers and merchants
* Merchants convert price sensitive and hesitant shoppers
* Offers consumers peace of mind with every purchase
- Payment Protection
- In Transit Protection
- Sales Price Protection
- Return Guarantee
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MY BANK MY WAY

Sheila James
VP Operations
Sheila.James@eBillme.com
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