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Topics

 Who is DBG?

 Affinity Marketing Programs

« Database Marketing Programs
« Database Marketing Execution
 Affinity Opportunties

» Benefits of Partnerships
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The DataBase Group

» Solutions Since 1993
* Service Bureau Background

* Development of Data Enabled
Systems for the web

« Some Clients:

— American Airlines, Bank of America, Marriott,
Intercontinental Hotels, Delta Airlines

* |ndustries:

DI3Ca2° - 1ravel & Hospitality, Financial, High-Tech

Loyalty
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I
DBG Programs

« DBG powered SM — the quiet brand
running the programs

* Programs that can access over
120MM consumers

« Market penetration into over 65% of
US households and 35% of UK
nouseholds

* Loyalty ShoppingsM
* Loyalty Support Systems

DI © Database Marketing Systems
Loyalty
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Loyalty
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I
Database Marketing

» Controls on Database Marketing
— Frequency of contact
— Type of Contact
— Partner Selection

 Management of Database Programme
— In-house Resources
— Third Party List Brokerages
— Choosing a Data Management Center
DB G ° — Creating the centralized view of the touch

points
Loyalty
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Database Revenue

* Advertising Revenue
— Partner Needs - ROI
— Third Party (non-partner) Access

 List Brokerage Revenue
— List Value Management
— Third Party Fees
— Compiled List Integration

DIB3G:-

Loyalty

DBG Confidential & Proprietary 20.11.2008 Page 9



Database Marketing Execution

o Selection of a fulfillment
source

» Suppression Maintenance

 Managing Return Post

« Updating Master Databases

* Frequency Management
DI3G: - Programme adjustments
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[
Affinity Opportunities

* Merchant Funded Programs
* Manufacturer Programs
* Direct or Aggregators

* Partnerships
— Build Brand Awareness

— Build strategic relationships within
community

DB G o — Provide a Program not a Package
o?®
Loyalty

DBG Confidential & Proprietary 20.11.2008 Page 11



I
Affinity Brands
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-
Benefits of Partnerships

» Cost effective way to expand your
program

* |Increase access to your program to
100’s or 1000’s of locations/channels

* |ncrease the value of the brand

* Immerse your brand into everyday
activities.

DIB3G:-
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Questions?

Contact:

Mitch Merrill
001-541-317-5771 Direct
mitch(@dbg.com

DIB3G:-
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